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Abstract: The development of digital technology has significantly simplified remote interaction
and communication. Mobile phones have become an integral part of everyday life, including
their use in gospel communication. This study explores how theology students in Indonesia
utilize mobile phones for gospel communication, employing qualitative research methods. Data
were collected via a Google Form containing open-ended questions, completed by 154 theology
students from various provinces across Indonesia. The data were then analyzed using Microsoft
Excel and NVivo 12 Plus software through stages of data reduction, grouping with pivot
commands, meaning condensation through thematic analysis, and interpretation. The findings
indicate that mobile phones play a significant and effective role in gospel communication among
theology students. They enable users to share information and communicate easily, thereby
expanding the reach and overall impact of the Gospel message. This research contributes to
the development of effective strategies for using mobile phones and social media in theological
education and offers a clearer understanding of how theology students in Indonesia engage with
these technologies.
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1 Introduction

The rapid advancement of technology and science has brought significant convenience to
individuals utilizing digital media as a communication tool. Digital media facilitates remote
interaction, allowing users to connect with others anytime and anywhere (Turnip & Siahaan,
2021). This development has transformed the field of communication, introducing a wide range
of digital platforms and enabling users to access information with ease. According to Sari et
al. (2018), digital media can be categorized into three main types: (1) networks that connect
computers to other devices; (2) information technology, which is manifested through social
media platforms that foster creativity and content production; and (3) archives, which serve as
digital storage spaces for preserving acquired information.

Digital media and mobile phones are frequently used for self-presentation in online spaces,
fostering connections with others (Karakose, Tiiliibag, & Papadakis, 2022). They facilitate the
expansion of social relationships and networks. As Zahid (2019) notes, digital media enables
individuals to establish communication and collaborate with others. Modern digital platforms
and mobile phones have significantly reshaped human communication by bridging geographic
distances (Utama et al., 2022). Thus, digital media has a profound impact on its users—not
only as a communication tool but also as a platform for sharing creative works (Munandar &
Suherman, 2016), including videos, audio recordings, images, and more. Popular platforms
such as Facebook, Instagram, YouTube, TikTok, WhatsApp, Twitter, and Snack Video are
widely used (Diana et al., 2023), offering easy access to diverse content, including political
news, sermons, entertainment, and beyond (Ronda, 2016). Furthermore, these platforms provide
users with the freedom to exchange ideas, opinions, and information on various topics (Siregar,
2022). Unsurprisingly, digital media serves as a powerful medium for self-expression and
content dissemination. As Sitompul (2020) highlights, one of the positive aspects of digital
media is its ability to provide a space for writers to share personal journals. It also promotes
awareness through advertisements and campaigns, allowing users to discover new information.
Consequently, digital media benefits both content creators, who gain exposure through their
posts, and users, who derive insights and value from the content they consume.
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The advancement of communication technologies has heightened awareness of the need to use
these tools effectively and with purpose (Pasasa, 2015). Badri (2022) underscores the importance
of developing digital literacy skills to avoid harmful online behaviors, particularly as internet use
continues to grow rapidly. Moreover, mobile devices and social media have become inseparable
from modern life (Aripradono, 2020). Digital media supports seamless remote communication,
allowing users to share information with friends, family, and acquaintances through social
platforms (Tiiliibas, Karakose & Papadakis, 2023). These technological advancements also
offer significant opportunities for religious communities to disseminate the Gospel through
digital channels. Missa (2021) argues that digital platforms provide a simple and accessible
means for engaging in ministry. Christians, therefore, are encouraged to seize the opportunity
to communicate the Gospel through available media. Communication plays a crucial role in
spreading the Gospel to those who have not yet received salvation in Christ (Larencia, 2022).
GP (2012) further explains that communication is the process through which the message of the
Gospel is delivered to all people.

Christian communicators are thus encouraged to utilize digital media effectively to convey
the Gospel message. When used wisely, digital media can serve as a beneficial, efficient, and
effective tool for reaching specific target audiences. In the contemporary era, spreading the
Gospel through digital media empowers believers and churches to leverage social media to
reach broader and more diverse audiences (Utama et al., 2022).

The use of digital media as a space for theological discourse is an emerging phenomenon.
Multiple studies have highlighted a substantial increase in the use of digital technologies,
including social media, for communication, learning, and outreach. Zaluchu (2023) and
Zaluchu et al. (2023) observed that engaging in theology within digital spaces has become
inevitable due to technological advancement. Furthermore, Darmawan et al. (2024) examined
discipleship processes in churches that integrated digital media, revealing new behavioral
patterns in discipleship, particularly influenced by the COVID-19 pandemic. Similarly, research
by Froh and Robinson (2024) identified a post-pandemic shift toward digital platforms in
various sectors, including religious institutions. Their study specifically analyzed how digital
religious communication on social media can be used to evaluate the social resilience of church
organizations.

Other studies have emphasized the effectiveness of digital media in the learning process
(Papadakis et al., 2023a; 2023b). Barriers to communication and education caused by physical
distance can be mitigated through digital technologies (Pramana et al., 2021). In the context of
global communication, Sugiono (2021) demonstrated that digital technologies provide ample
opportunities to support the future of marketing communications. Although previous research
has contributed significantly to the understanding of digital media’s role, few studies have
thoroughly examined its use in the context of Gospel communication.

This study specifically addresses that gap by focusing on the use of digital media in Gospel
communication among theology students. This focus is particularly relevant because today’s
theology students belong to Generation Z, a cohort widely recognized as digital natives. Conse-
quently, it is essential to explore how theology students in Indonesia employ digital media in
their efforts to communicate the Gospel.

Based on this background, the research poses the following question: How do theology
students in Indonesia utilize digital media for Gospel communication? The objective of this
study is to gain insights into the use of digital media for Gospel communication among theology
students in Indonesia.

2 Methods

This study employed a qualitative research design, utilizing interview techniques to gather
data. A total of 154 theology students from various provinces across Indonesia participated by
completing a Google Form containing open-ended questions. The collected data were analyzed
using Microsoft Excel and NVivo 12 Plus software, following a systematic process that included
data reduction, grouping via pivot commands, meaning condensation, thematic analysis, and
interpretation. The analysis results were presented through visual formats such as charts, tables,
and narrative summaries organized by thematic categories. Following the identification of
key findings, a discussion was developed by comparing the results with existing theories and
previous studies. The study draws on a range of scholarly sources published in peer-reviewed
journals relevant to the use of digital media among theology students. Given its focus on
the integration of digital media within the theological education context, the research also
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incorporates Christian theological perspectives, particularly those aligned with contemporary
technological developments.

3 Findings and Discussion

3.1 Participant Characteristics and Social Media Accounts of The-
ology Students

A total of 154 theology students participated in the study by completing the Google Form,
representing 20 theological institutions located across various regions of Indonesia. The ma-
jority of participants (117 students) were from urban areas in Java, Bali, and South Sulawesi.
The remaining participants came from regions such as Papua, East Nusa Tenggara (NTT),
Kalimantan, and Sumatra, with three students representing these more remote areas.

Collectively, the 154 students reported owning a total of 649 social media accounts, indicating
that, on average, each student maintained approximately five accounts. These accounts covered
a diverse range of social media platforms used by the students (see Figure 1).

Number of social media accounts owned by students
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Figure 1 Number of Social Media Accounts Owned by Theology Students in Indonesia

The analysis presented in Figure 1 reveals that the majority of theology students own more
than three social media accounts. This trend is likely influenced by advancements in mobile
technology, which allow for the installation and simultaneous use of multiple social media
applications on a single device. Such technological developments have significantly shaped
students’ behavior in engaging with social media platforms.

The data show that theology students maintain an average of five social media accounts.
The most frequently used platforms are WhatsApp (22.7%), Instagram (20.8%), and Facebook
(20.2%). These are followed by YouTube (15.3%), TikTok (13.6%), Twitter (4.5%), and Snack
Video (3.1%).

These findings indicate that theology students in Indonesia are active users of social media
and engage with a wide range of platforms. The widespread use of multiple applications
suggests that technological accessibility and familiarity play a crucial role in shaping digital
habits. This research provides valuable insight into students’ digital behavior and can inform
the development of targeted strategies for integrating social media effectively into theological
education.

3.2 The Utilization of Digital Media in Gospel Communication

The term “digital” can be understood etymologically, as the word originates from the Greek
word “Digitus”, meaning “fingers or toes”, referring to the ten digits of the human hand or foot
(Telaumbanua & Butarbutar, 2022). “Digital” refers to something related to numbers used to
represent information or a computational system connected to computers or the internet (Bawono,
2020; Chatterjee & Yadav, 2022). The utilization of digital media in gospel communication
can be observed from various aspects, including: 1) the types of social media accounts most
frequently used to communicate the gospel, 2) the frequency of sharing the Word of God through
social media in a month, 3) the materials most often shared, and 4) the types of content created.
The findings are presented in Figure 2.

From Figure 2, it can be seen that the three most commonly used mobile-based social media
platforms for communicating the Gospel are WhatsApp, Instagram, and Facebook. In addition,
some students also use YouTube, TikTok, Twitter, and Snack Video. The larger the text in the
image, the more frequently the platform is used.
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In general, WhatsApp, Instagram, and Facebook are the most widely used mobile-based so-
cial media platforms. These platforms hold leading positions globally in terms of user numbers,
suggesting that they offer significant opportunities for Gospel communication. According to
Diana et al. (2023), social media platforms such as WhatsApp, Instagram, and Facebook can ef-
fectively facilitate communication and information sharing, particularly in the context of Gospel
outreach. Nggebu et al. (2023) suggest that WhatsApp can serve spiritual ministry purposes;
in their study, it was used as a medium for prayer requests, highlighting its effectiveness in
spiritual communication. Additionally, Rossi et al. (2022) found that Facebook and Instagram
are the most popular platforms, particularly among younger users. Their popularity is largely
attributed to their user-friendly features, which support content distribution, media sharing, and
real-time social interaction (Szeto et al., 2021). These observations are consistent with the
present study’s findings, which show that students frequently use these platforms. Mobile-based
platforms like WhatsApp, Instagram, and Facebook can serve as digital spaces for theological
engagement, given their broad user base. Christian teachings can be shared on these platforms,
creating opportunities for interaction with a wider audience.

Figure 3 illustrates the frequency with which students share the Word of God. Over the course
of one month, the majority of students (100 individuals; 64.9%) shared the Word of God in
video form 1-5 times, while the smallest group (3 individuals; 1.9%) shared videos 21-25 times.
In terms of image-based content, most students (84 individuals; 54.4%) also shared the Word of
God 1-5 times, while only 5 students (3.2%) shared images 21-25 times per month. Notably, a
small number of students shared the Word of God through videos or images as frequently as
26-30 times within a month.

Frequency of sharing God's word
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Figure 3 Frequency of students sharing the Word of God through social media in the form of
videos or images within one month

These findings indicate that the use of social media for sharing Bible verses or devotional
reflections remains relatively infrequent. Several factors may contribute to this low frequency,
including limited time, lack of digital skills, or personal motivation. Nevertheless, the data
suggest that mobile phones are being used effectively as tools for studying and engaging with
the Word of God.

The findings presented in Figure 4 indicate that the content most frequently shared by students
centers on Bible verses or passages from Scripture. In addition, students often share materials
related to love, motivation, and salvation. However, the data suggest that students have yet
to fully develop or apply their skills in interpreting biblical texts or utilizing their theological
understanding in social media communication. Despite being trained in hermeneutical methods
and theological reasoning, most students primarily share straightforward Scripture verses, with
content derived from deeper biblical analysis or theological reflection remaining underdeveloped.
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Most Frequently Shared Material Through Social Media
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Figure 4 Most Frequently Shared Content by Students on Social Media

According to Darmawan and Triastanti (2020), theology students are equipped with theologi-
cal knowledge and skills in biblical interpretation. Based on their findings, students should be
capable of producing content that reflects theological insight and interpretive engagement with
Scripture. Within the context of mobile learning, the data show that students are using mobile
phones not only for communication but also as tools for learning and for sharing the Word of
God.

The findings, as shown in Figure 3, indicate that students have not yet actively engaged in
creating original social media content for evangelism. This suggests that mobile phones are
not being fully utilized for content creation in the context of Gospel communication. This
observation is further supported by the data presented in Figure 5, which show that the majority
of students (47 individuals; 30.5%) do not create content themselves but instead share pre-
existing material found on social media. Meanwhile, 34 students (22.1%) reported having
created original content in the form of images and videos, and 5 students expressed an intention
to create such content in the future.

Creating Content to Communicate The Gospel
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Figure 5 Students’ Responses Regarding Content Creation for Evangelism
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These findings highlight an untapped potential among theology students, most of whom
belong to Generation Z—a cohort commonly identified as digital natives (Limilia et al., 2022;
Murad et al., 2019; Vitelar, 2019). Despite their familiarity with technology, the data suggest
that students’ digital skills are not yet matched by a willingness or confidence to produce original
content for evangelistic purposes. This points to a need for targeted training initiatives aimed at
enhancing students’ capacity to use mobile phones productively and creatively in the context of
Gospel communication.

3.3 Obstacles for Students in Gospel Communication Through
Social Media

Students expressed various obstacles in communicating the Gospel through social media
and most of them are constrained by networks, quotas and a lack of self-confidence (Figure 6).
All of these obstacles form subthemes and themes that hinder students in communicating the
Gospel through social media.

Obstacles that hinder students in communicating the Gospel through digital
media
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Figure 6 Challenges Faced by Students in Evangelizing Through Digital Media

The primary themes identified are divided into two categories: 1) External Challenges,
comprising three subthemes: issues with internet connectivity, communication devices, and lack
of social support; 2) Internal Challenges, comprising three subthemes: low self-esteem, time
constraints, and limited knowledge about content creation. These findings are elaborated in
greater detail in Table 1.

The research findings highlight various obstacles that students encounter in the process of
evangelizing through digital media. These challenges can be categorized into two main themes.
The first category consists of external challenges, which include three subthemes:

(1) Internet Connectivity: issues such as unstable networks, limited data plans, and power
outages;

(2) Communication Devices: limitations related to outdated gadgets, intrusive advertisements,
and a lack of technological fluency;

(3) Social Support: a lack of encouragement, negative comments, and insufficient feedback
from peers;

(4) The second category includes internal challenges, also comprising three subthemes:

A. Low Self-Esteem: characterized by insecurity, lack of confidence, and reduced interest;

B. Time Constraints: resulting from busy schedules and limited availability;

C. Limited Knowledge: referring to insufficient skills and unfamiliarity with content
creation tools and processes.

As shown in Table 1, connectivity issues, such as unstable networks and limited internet
access, emerge as the most frequently reported obstacles, accounting for 18% and 12% respec-
tively. In addition, low self-esteem (11%) and time constraints (10%) also present significant
barriers.
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Table 1 Thematic Analysis of Challenges Faced by Students in Evangelizing Through Digital
Media

Theme Subtheme Obstacles

Network
Quota
Electricity

Internet connection

Device
External challenges Communication tools Gadget restrictions

Advertisements
Negative comments

Social support
Lack of feedback

Fear
Lack of confidence
Lack of interest

Low self esteem

Lazy

Time constraints Busyness
Internal challenges Time

Lack of skills

Technology illiteracy
Limited knowledge about content creators Content creation process

Content ideas

The low rate of video content production for evangelism can be attributed to a combination of
these factors, including limited internet access, insufficient digital devices, lack of peer support,
low self-confidence, time limitations, and inadequate skills in content creation. Among these,
low self-esteem appears to be particularly critical. When aggregated, the three elements under
the self-esteem subtheme — fear, lack of confidence, and disinterest, constitute a notably high
percentage. External influences, such as negative feedback, are closely linked to diminished
confidence, with the fear of criticism often leading to procrastination and reduced motivation to
produce evangelistic content. As a result, these barriers hinder theological engagement in the
digital space.

Low self-esteem, therefore, emerges as a key issue that must be addressed within theological
education. Orth and Robins (2014) emphasize that self-esteem has practical implications and
is strongly connected to social interaction. In the Indonesian context, theology students are
typically involved in formative processes such as spiritual development, discipleship, and
character building. According to Mary et al. (2022), doctrinal courses in theological education
contribute to the reformation of students’ self-concept. However, this study found that many
theology students continue to struggle with low self-esteem. To address this, efforts to strengthen
students’ self-concept must be optimized to help them build the confidence required to engage
in theology within the digital realm.

Enhancing both academic and non-academic activities is essential to encouraging broader
participation in digital evangelism. This is consistent with the findings of Darmawan and
Triastanti (2020), who concluded that non-academic programs in theological education can
positively influence students’ self-concept. Addressing the issue of low self-esteem could
therefore help reduce the barriers that prevent students from effectively communicating the
Gospel via social media.

In conclusion, the study underscores that theology students face a combination of external
and internal challenges in their efforts to engage in digital evangelism. To overcome these
barriers, more effective strategies are needed—particularly those aimed at enhancing social
support, building self-esteem, and improving students’ digital literacy and content creation
skills.

3.4 Students’ Driving Forces in Communicating the Gospel Through
Social Media
Several factors motivate students to share the Gospel through social media, including their
desire to reach a broader audience and help more people come to know God, as guided by the

Word of God (Figure 7). These driving factors are categorized into subthemes and themes that
highlight the reasons behind their efforts to communicate the Gospel on digital platforms.
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Driving factors for student activity in communicating the Gospel through digital
media
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Figure 7 Driving Factors for Students in Communicating the Gospel Through Digital Media

The primary themes are categorized into two main areas: 1) External driving factors, which
include four subthemes: sharing the good news, being a blessing, disseminating information,
and social support; 2) Internal driving factors, which consist of two subthemes: God’s calling
and serving as God’s servant. These factors are further detailed in Table 2.

Table 2 Thematic analysis related to driving factors of student activity in communicating the
Gospel through social media

Theme Subtheme Driving Factors
) More people know God
Sharing the Good News ‘Want to share the good news
Many people are blessed
) ) Easy to do
Being a Blessing Awaken others

Get the word straight

External driving factors
xternal driving factors Wide reach

Share knowledge

Disseminating Information ]
Spread widely

Effective
Positive response

Social Support : '
Inspired by friends

Heart desire

Internal driving factors

Divine Calling

Responsibility

Servanthood

Word of God
God‘s Love
Great Commission

This analysis identifies various driving factors that influence theology students in their efforts
to communicate the Gospel, categorized into two main themes: external and internal motivating
factors. The external driving factors are divided into four subthemes:

(1) Sharing the Good News: students aim to spread the message of God and the Gospel to
increase awareness and understanding among others;

(2) Being a Blessing: they seek to bless others through Gospel communication, often
encouraged by social affirmation;

(3) Disseminating Information: students strive to share Gospel-related content widely and

effectively;

(4) Social Support: positive responses and encouragement from peers serve as motivation to

persist in their efforts.

The internal driving factors comprise two subthemes:
(1) Divine Calling: students feel personally called by God to share the Gospel;
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(2) Servanthood: they view Gospel communication as both a spiritual responsibility and a
fulfillment of the Great Commission.

External factors, such as the broad reach of social media and the opportunity to introduce
more people to God, emerge as particularly influential in motivating students to use digital
media for Gospel communication. These external drivers are closely interrelated with internal
motivations, such as personal conviction and obedience to the Great Commission. As stated in
Matthew 28:18-20, Christians are commanded to “make disciples of all nations” (Darmawan et
al., 2024). The desire to reach a wider audience through social media is reinforced by internal
values like dedication, faith, and responsibility.

The findings also suggest that mobile phones can serve as tools for spiritual learning in
broader and more accessible ways. Gospel communication in the digital space is largely driven
by the opportunities social media provides to expand reach and influence. For many students,
witnessing the positive impact of their online posts reinforces their engagement in digital
theological discourse.

Overall, the analysis underscores the critical role of these driving factors in shaping students’
active participation in digital evangelism. The interaction between external and internal motiva-
tions significantly affects their enthusiasm and effectiveness in sharing the Gospel online. It is
therefore essential for students to understand and reflect on these drivers in order to enhance
both the impact and sustainability of their Gospel communication efforts.

3.5 Theological Implications and Contribution to Theological Stud-
ies

This research reveals that theology students in Indonesia actively use social media for
communication and information sharing, including the dissemination of the Gospel. These
findings highlight the potential of digital media as an effective tool for Gospel communication
and for increasing public awareness of Christian teachings. The frequent use of platforms such
as WhatsApp, Instagram, and Facebook among theology students suggests that these social
media channels hold considerable promise for the development of effective strategies in both
theological education and digital evangelism. However, despite their active presence on social
media, the study indicates that students make relatively limited use of these platforms to share
biblical messages or devotional reflections. This points to an untapped potential for leveraging
social media in more meaningful and impactful ways for Gospel communication.

The study contributes to the development of strategic approaches for the integration of
social media into theological education. The findings emphasize that platforms like WhatsApp,
Instagram, and Facebook are particularly effective in facilitating Gospel outreach. Moreover,
the research provides valuable insights into how theology students in Indonesia engage with
digital media, offering a basis for better understanding their online behavior and for informing
improvements in digital communication strategies within theological contexts. Importantly,
the findings also reveal that students have yet to produce content that incorporates biblical
interpretation or deeper theological reflection. This further underscores the opportunity to
support students in creating more theologically rich and contextually relevant content for use in
digital evangelism.

3.6 The Use of Theological Digital Media with a Mobile Learning
Framework

The study’s findings on the use of digital media by theology students for Gospel com-
munication align well with established mobile learning frameworks (Cochrane et al., 2022;
Okai-Ugbaje, Ardzejewska, & Imran, 2022). The research revealed that theology students
maintain an average of five social media accounts, with WhatsApp (22.7%), Instagram (20.8%),
and Facebook (20.2%) being the most frequently used platforms. This usage pattern reflects
the mobile-enabled informal learning paradigm, where learning occurs through spontaneous,
contextual interactions rather than within formal, structured environments (Meng & Li, 2024;
Viberg et al., 2021).

The findings demonstrate the classic characteristics of mobile-supported informal learning
(Han et al., 2020; Zourmpakis, Kalogiannakis & Papadakis, 2023). Theology students engage
in informal digital Gospel communication through everyday contextual experiences, such as
sharing biblical content in their daily social media interactions. This practice exemplifies the
situational and socially embedded nature of mobile learning (Viberg et al., 2021). Furthermore,
their sharing behavior aligns with microlearning principles, as students tend to share brief
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biblical passages rather than comprehensive theological reflections (Lopez, 2024).

The study reveals significant untapped potential to integrate microlearning theory into the-
ological education. With 64.9% of students reporting that they share biblical content only
1-5 times per month, there appears to be readiness for a structured microlearning approach.
Microlearning’s emphasis on focused, bite-sized content delivery offers a promising strategy for
deepening theological engagement in mobile learning contexts (McNeill & Fitch, 2023).

To operationalize theological learning via mobile devices, instructional design must em-
phasize context-based religious education, wherein students reflect on and share theological
ideas in everyday digital interactions (Qu & Li, 2024; Kalogiannakis & Papadakis, 2020).
Additionally, reflective practices should be incorporated into mobile learning platforms to
foster self-assessment and critical thinking regarding the effectiveness of digital evangelism
(Kalantarion et al., 2024; Zang & Shen, 2024).

The study also highlights connectivity issues and limited data plans as major external chal-
lenges (Papadakis et al., 2020). To address this, implementation strategies should include
offline-enabled mobile learning, through the development of content that is accessible without
constant internet connectivity (Amaaz et al., 2024; Okai-Ugbaje et al., 2022). Moreover, adopt-
ing data-efficient microlearning approaches can minimize data usage and enhance access for
students with limited digital resources (Jubran, 2024).

These findings correspond with key theoretical models of mobile learning. For instance,
activity theory emphasizes the interaction between individuals, tools (such as mobile devices),
and the broader social context. In this regard, Naveed et al. (2023) demonstrate how students’
social media use reflects dynamic engagements between personal goals, digital tools, and
social expectations. Similarly, social cognitive theory suggests that students learn digital
communication behaviors by observing others, imitating patterns, and responding to peer
feedback. Jin et al. (2019) support this view, showing that peer encouragement plays a
significant role in shaping students’ online communication practices.

4 Research Limitations

This research involved a sample of 154 theology students from 20 theological institutions
across Indonesia. The limited number of participants may affect the generalizability of the
findings. Future studies should include a broader and more diverse sample, particularly theology
students from non-urban or remote areas, to ensure more representative results. Additionally,
this study did not compare its findings with the specific learning outcomes outlined in the
curricula of individual theological institutions, which may have provided further context and
depth to the analysis.

The research focused exclusively on the three most frequently used social media platforms—
WhatsApp, Instagram, and Facebook. While this focus highlights dominant trends, it may have
influenced the results and does not offer a comprehensive view of students’ broader social media
usage.

Furthermore, the findings indicate that the frequency with which students share God’s Word
or devotional content on social media remains relatively low. This may be attributed to factors
such as limited digital content creation skills and time constraints, which hinder students from
consistently engaging in online Gospel communication.

5 Conclusion

This research explores the use of digital media in Gospel communication among theology
students in Indonesia. Employing a qualitative approach through interview techniques, data
were collected from 154 theology students across several provinces. The findings indicate that
students maintain an average of five social media accounts, with WhatsApp, Instagram, and
Facebook being the most frequently used platforms. The results also suggest that technological
advancements have significantly influenced students’ behavior in utilizing social media, with
most owning more than three accounts—facilitated by the ease of installing multiple applications
on mobile devices.

In the context of Gospel communication, the study highlights that digital media offers valu-
able opportunities for information sharing and interpersonal engagement. It further reveals that
theology students in Indonesia are active users of social media across diverse platforms. The
research concludes that the use of digital media for Gospel communication is both meaning-
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ful and effective. Digital technologies simplify the dissemination of information and foster
communication, while allowing users to manage multiple platforms efficiently. Therefore, the
development of effective strategies for social media utilization is essential to fully realize the
potential of digital media in theological education and Gospel outreach.
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